
EVERY CHURCH PARTNERING, GIVING, AND BRINGING THE GOSPEL TO THE WORLD. BE A PART THROUGH GMO.

BE INSPIRED BY TRUE-LIFE EXPERIENCES FROM MISSIONARIES • CHURCH PLANTERS • MISSION TEAMS
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with the International Mission Board, 
commissioned Talia to the mission field 
in South East Asia. Talia and her team 
travel around to small neighbouring 
villages to meet in people’s homes and 
share the Gospel. 

In a recent update, she shares of one 
experience where the message of the 
Gospel was eagerly received. She says, 
“I told my new friend about prayer 
and Bible reading, and she said, ‘teach 
me to pray! Where can I get a Bible?’ I 
happened to have the book of John with 
me. So I gave her it and plan to give her 
the full version next time I see her.”

Talia is one of three fully funded CNBC/
IMB missionary units currently on the 
field. 

Ashley and April Austin, church planters with 
NAMB, planted Canvas Church in Victoria, BC, in 
2013. At its beginning, Canvas Church consisted 
of nine adults and six children meeting in the 
Austin home. Now, six years later, they are a 
thriving community of 400 and have successfully 
multiplied with a second church.

“We really want to be a church that is actively 
involved in joining God in what He is doing around 
the world,” Austin says. “We as a congregation long 
to see God doing what only He can through His 
people.”

As a church who is actively surrendering to the 
Spirit of God, Canvas started in obedience to a 
call from God to serve the community well. Still 
today, Austin says it is one of the core values of the 
church. Austin says it is Canvas’ desire to be a life-
giving, Jesus-focused, relationally driven, family 
strengthening, and community serving church that 
matches its context and reflects Scriptures.
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Thanks to the Global Mission Offering, our 
Church Strengthening ministry has helped 
sponsor numerous training events across 
Canada. 

One of those events, the CNBC Alberta North 
Equip Conference, was hosted in Edmonton 
last fall. Paul Johnson, National Team Leader 
for Church Strengthening, says this about the 
event, “Over 300 came to be inspired, trained 
and fellowship together. In addition, the 
Edmonton youth worshipped and were wowed 
by Nathan Vedoya, calling them to a deeper 
faith ... Your giving makes a difference in lives, 
for eternity.” 

Other training events include the West Coast 
Association’s “Restart” initiative. This initiative 
helps fading churches get revived. 

These training conferences are two of many 
ways GMO funds are used to strengthen 
churches.
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HELP REACH THE 
WORLD FOR CHRIST 

THROUGH THE GLOBAL 
MISSION OFFERING

Your GMO gifts go  
all over the world

• You help support church planting work.

• You help others go on mission or apply for 
a grant to go on mission yourself.

• You help reach unreached people groups 
around the world.

• You help strengthen churches.

• You help encourage those in ministry.

• You help provide Bibles for a different 
language group.

• You help provide leadership training.

• You help provide discipleship materials in 
different languages.

Distribution of the GMO

CHURCH 
STRENGTHENING

30%

INTERNATIONAL 
MISSIONS

35%

NORTH 
AMERICAN 
MISSIONS

35% GMO
global mission o�ering

CNBC
100 CONVENTION WAY
COCHRANE, AB  T4C 2G2
cnbc.ca/articles/gmo
2018

“Declare his glor y among the 
nations,  his mar velous deeds 

among all  peoples.”  
Psalm 96:3

GMO
global mission o�ering

Ever y church par tnering,  
giving and bringing  

the Gospel to the world

“We need a white-hot passion to 
see people who are far from God 
experience the new life He offers 
through Jesus Chirst.” JD Greer, 
Who’s Your ONE? Campaign 
Leader

The CNBC is partnering with 
churches all across Canada in the 
“Who’s Your ONE?” campaign. 
This evangelistic movement 
encourages every pastor, leader 
and church member to actively 
engage in sharing their faith. 
Centered around prayer and the 
study of Scripture, this campaign 
will lead and encourage you to 
engage lostness around you ... 
one person at a time.

The Who’s Your ONE? 30-Day 
Prayer Guide and the 40-Day 
Devotional can both be found on 
our CNBC webpage. These tools 
will encourage you to ask the 
question, “Who is one person in 
my life who needs the hope of 
the Gospel?” We encourage you 
to share with them today! 


